Helen Trenerry
Director

Queensland Medicines
Advice and Information
Service

Royal Brisbane and
Women’s Hospital
Brisbane

pocket companion

Stockley’s
Drug
Interactions

166

17. Woloshin S, Schwartz LM, Tremmel J, Welch HG. Direct-to-
consumer advertisements for prescription drugs: what are
Americans being sold? Lancet 2001;358:1141-6.

18.  Huhmann BA, Argo JJ, Main KJ. Pharmaceutical advertising
in the USA: information or influence? Int J Advert
2004;23:119-42.

19. AstraZeneca. Advertisement for Brilinta. Aust Fam Physician
2013;42(10).

20. De Houwer J, Baeyens F, Eelen P. Verbal evaluative
conditioning with undetected US presentations.

Behav Res Ther 1994;32:629-33.

21. Petty RE, Cacioppo JT. The elaboration likelihood model of
persuasion. Adv Exp Soc Psychol 1986;19:123-205.

22. Avorn J, Chen M, Hartley R. Scientific versus commercial
sources of influence on the prescribing behavior of
physicians. Am J Med 1982;73:4-8.

23. Davison WP. The third-person effect in communication.
Public Opin Q 1983;47:1-15.

24. Lexchin J. Analysing pharmaceutical advertisements
in medical journals. In: Mintzes B, Mangin D, Hayes L,
editors. Understanding and responding to pharmaceutical
promotion: a practical guide. Ist ed. Geneva: World Health
Organization/Health Action International; 2009. p. 41-60.

Mintzes B, Mangin D, Hayes L, editors. Understanding and
responding to pharmaceutical promotion: a practical guide.
Ist ed. Geneva: World Health Organization/Health Action
International; 2009.

Book review

<ustralian Prescriber
VOLUME 37 : NUMBER 5: OCTOBER 2014

25. Fugh-Berman A, Alladin K, Chow J. Advertising in medical
journals: should current practices change? PLoS Med
2006;3:e130.

26. Spurling GK, Mansfield PR, Montgomery BD, Lexchin J,
Doust J, Othman N, et al. Information from pharmaceutical
companies and the quality, quantity, and cost of physicians’
prescribing: a systematic review. PLoS Med 2010;7:e1000352.

27. Sweldens S, Van Osselaer SMJ, Janiszewski C. Evaluative
conditioning procedures and the resilience of conditioned
brand attitudes. J Consum Res 2010;37:473-89.

28. Wilson TD, Centerbar DB, Brekke N. Mental contamination
and the debiasing problem. In: Gilovich T, Griffin D,
Kahneman D, editors. Heuristics and biases: the psychology
of intuitive judgment. Cambridge: Cambridge University
Press; 2002.

29. U.S. Food and Drug Administration. Guidance for industry:
presenting risk information in prescription drug and medical
device promotion. Rockville, MD: FDA; 2009.

30. U.S. Food and Drug Administration. A supplementary test of
distraction in DTC advertising using an implicit measure, the
affect misattribution procedure. Rockville, MD: Center for
Drug Evaluation and Research, FDA; 2011.

31. Malenka DJ, Baron JA, Johansen S, Wahrenberger JW,

Ross JM. The framing effect of relative and absolute risk.
J Gen Intern Med 1993;8:543-8.

Stockley’s Drug Interactions, Pocket Companion

Preston CL, Baxter K.
London: Pharmaceutical Press; 2014.
720 pages

This pocket companion is published annually. It is based
on the monographs in Stockley’s Drug Interactions,
which are fully referenced and derived from clinical
studies, case reports and systematic reviews.

The book provides a compact text that is quick and
easy to access and briefly summarises the evidence
for each interaction. There are 2200 monographs
listed alphabetically according to the generic

name of the individual drugs or drug groups

(e.g. ACE inhibitors, NSAIDs). Each monograph

has one of four rating symbols assigned to each
interaction determined by the action required, the
severity or likely effect of an unmanaged interaction,
and the extent of the evidence. The symbols identify
interactions that:

® needtobeavoided
® are potentially hazardous and caution is required
® arepossible and may require monitoring

® are not significant and the drugs may be used
concomitantly.

The interaction is defined under the two listed drugs.
This is followed by a short practical discussion

on how the interaction should be managed, the
manufacturer’s recommendations and guidelines from
professional societies. For example, the manufacturer
of leflunomide recommends avoiding alcohol while
the British Society of Rheumatology limits alcohol
intake to four to eight units a week.

One limitation of the book is the indexing. It could

be improved as some interactions may be missed
especially if the book is relied on as a quick,
comprehensive resource. For example, a search for
an interaction between voriconazole and simvastatin
under voriconazole (which also states to ‘see Azoles’)
will only find fluvastatin listed and not atorvastatin,
simvastatin or statins. However, a search under azoles
will find atorvastatin and simvastatin but not statins
or fluvastatin.

Overall, this pocket companion provides a handy,
clear and concise reference for identifying

drug interactions and a practical guide to their
management.
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